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- Print on Demand Neuware - Studienarbeit aus dem Jahr 2006 im Fachbereich Medien / Kommunikation -
Public Relations, Werbung, Marketing, Social Media, Note: 1,7, Universität der Künste Berlin (Institute of
Electronic Business), Veranstaltung: Marketing strategie in the internet, Sprache: Deutsch, Abstract: In July 2005,
eyebrows were raised when media giant Rupert Murdoch acquired the online social network MySpace for an
estimate USD $580 million. Even though MySpace was growing in popularity especially amongst the tech-savvy
young adults in the US, with an insignificant amount of user (8,210 in April 2005), a less than lucrative revenue
pipeline through sparse on-site advertisements, and a questionable, if not, non-existent business plan, the future
of MySpace appeared, at best, to be promising, but uncertain. A year into the consolidation, the impact of New
Corp's acquisition is evident: In August 2006, MySpace is the most popular US social network sites with 55 million
users and it continues to gain tail speed as its competitors trail behind by an ever-growing margin. The News
Corp-MySpace matrimony marked the beginning of growing industrial interests in this new breed of internet-
based communities that are known for their interactive, collaborative and connected user base. While the new
owners are eager to tap into the highly lucrative consumer base, there is an inherent conflict that may make or
break the future of such matrimony. Already News Corp is introducing aggressive advertising campaigns as a
means to monetize on the growing user base. However, the inundation of pop-up ads, on-site ads and other
classical push-based online marketing tricks are leaving social networkers frustrated with the platform. Given
that the core assets of MySpace are the users, and user loyalty amidst the growing saturation of...

R ea d User -g ener a ted m a r keting  on MySpa ce: V ision for  the futur e O nline                       
Downloa d PDF User -g ener a ted m a r keting  on MySpa ce: V ision for  the futur e                     

 

 

http://www.urlibrary.site/user-generated-marketing-on-myspace-vision-for-t.html
http://www.urlibrary.site/user-generated-marketing-on-myspace-vision-for-t.html
http://www.urlibrary.site/user-generated-marketing-on-myspace-vision-for-t.html


XR9XL7DTTK0Z » Doc User-generated marketing on MySpace: Vision for the future

Other PDFs

[ PDF]  Y o u  Sh o u ld n 't H av e to  Say  Go o d b y e:  It's  H ard  L o sin g th e Perso n  Y o u                                          
L o v e th e M o st     
Follow the hyperlink under to get "You Shouldn't Have to Say Goodbye: It's Hard Losing the
Person You Love the Most" PDF document.
Do w n lo ad  Do cu men t »       

[ PDF]  Psy ch o lo gisch es Testv erf ah ren         
Follow the hyperlink under to get "Psychologisches Testverfahren" PDF document.
Do w n lo ad  Do cu men t »       

[ PDF]  Pro grammin g in  D    
Follow the hyperlink under to get "Programming in D" PDF document.
Do w n lo ad  Do cu men t »       

[ PDF]  Do m's Drago n  -  Read  it  Y o u rself  w ith  L ad y b ird :  L ev el 2                     
Follow the hyperlink under to get "Dom's Dragon - Read it Yourself with Ladybird: Level 2" PDF
document.
Do w n lo ad  Do cu men t »       

[ PDF]  C ro ch et:  L earn  H o w  to  M ake M o n ey  w ith  C ro ch et an d  C reate 10 M o st                                      
Po p u lar C ro ch et Pattern s f o r Sale:  (  L earn  to  Read  C ro ch et Pattern s,  C h arts,                                
an d  Grap h s,  Begin n er s C ro ch et Gu id e w ith  Pictu res)  ( Pap erb ack)                  
Follow the hyperlink under to get "Crochet: Learn How to Make Money with Crochet and
Create 10 Most Popular Crochet Patterns for Sale: ( Learn to Read Crochet Patterns, Charts,
and Graphs, Beginner s Crochet Guide with Pictures) (Paperback)" PDF document.
Do w n lo ad  Do cu men t »       

[ PDF]  Six Step s to  In clu siv e Presch o o l C u rricu lu m: A  U DL- Based  Framew o rk f o r                      
C h ild ren 's Sch o o l Su ccess       
Follow the hyperlink under to get "Six Steps to Inclusive Preschool Curriculum: A UDL-Based
Framework for Children's School Success" PDF document.
Do w n lo ad  Do cu men t »       

 

http://www.urlibrary.site/you-shouldn-x27-t-have-to-say-goodbye-it-x27-s-h.html
http://www.urlibrary.site/psychologisches-testverfahren.html
http://www.urlibrary.site/programming-in-d.html
http://www.urlibrary.site/dom-x27-s-dragon-read-it-yourself-with-ladybird-.html
http://www.urlibrary.site/crochet-learn-how-to-make-money-with-crochet-and.html
http://www.urlibrary.site/six-steps-to-inclusive-preschool-curriculum-a-ud.html

	User-generated marketing on MySpace: Vision for the future
	Reviews
	USER-GENERATED MARKETING ON MYSPACE: VISION FOR THE FUTURE
	Other PDFs


